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The course objective is to introduce students to the basic principles of media ethics, the historical
development of the discipline as well as to tackle some of the contemporary challenges of the
Course description and course | journalistic profession. The course will focus on both the theory (ethical codes, instruments of media
objectives: self-regulation), and the most recent research in media ethics as well as discuss the specific cases of
ethical disputes in the media. Special attention will be given to reporting on vulnerable social groups
(children, minorities).

Course enrolment
requirements and entry None
competences:

At the level of the course — after having taken the course, students will be able to:

define the basic principles of media ethics

recount the historical development of media ethics and codes of conduct

define the different instruments of media self-regulation

recognize and critically assess the ethics of individual media content

understand the specificities of reporting on vulnerable social groups

At the level of the study program - after having taken the course, students will be able to:
understand, explain and critically evaluate the components of the media environment
apply the basic ethical principles in news content production

apply the basic ethical principles when conducting research

Learning outcomes

Defining media ethics (key values, ethical theories)

The history of media ethics

Moral reasoning and ethical orientation of journalists

Professional reporting standards and media accountability

Ethical codes (codes of conduct) and other instruments of media self-regulation
Ethical controversies in the media

Reporting on minorities and other vulnerable social groups

Course. content
(weekly class schedule):
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Student participation and
requirements:

Students will be required to attend and participate in classes as well as to prepare two assignments.
One assignment will be a written analysis of a journalism ethics code (from their country, if available
and up to two pages long). The second assignment will be an essay on an agreed upon topic (up to
seven pages long) and an oral presentation on the same topic.

Grading and evaluating student
work in class and at the final
exam:

Students will be evaluated in accordance with their oral presentation and the written assignments.

Grading scale:

Excellent (5); Very good (4); Good (3); Satisfactory (2); Unsatisfactory (1)

Sveuciliste u Zagrebu, Fakultet politickih znanosti, Lepusiceva 6, HR-10000 Zagreb
Tel.: +385(0) 1 4642 000, E-mail: dekanat@fpzg.hr, www.fpzg.hr
OIB: 28011548575, MB: 03270262, IBAN (Ziro ratun): HR1423600001101217644




